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The Truth About



✔ Custom Conversion-Driven VR Websites
✔ Celebrating 22 Years In Service

✔ Independently Owned
✔ Powerful Digital Marketing Services

✔                    Premier Partners



about Paul Hanak
● Ranked his first website on 

Yahoo! in 2001

● Worked as Webmaster/Digital 
Marketing Manager from 2006 
In-House at VR/Real Estate 
Company

● With ICND for 5 years

● Regularly found on soapboxes







“If I do a job in 30 minutes it’s because 
I spent 10 years learning how to do 
that job in 30 minutes. You owe me for 
the years, not the minutes.”

~Davy Greenberg
(some random dude on twitter)



What Ranks Websites?

Satisfy the User

Proper Content

Popular, are you?

VOTES! You Need Endorcements!

All the Nerdy 
Stuff

TeCHNICAL SEO
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Yep! Kinda.

Is Content 
KING?
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The Right Words 
Make Or Break You
● AKA “On-Page SEO”

● Starts with Keyword Research

● Give Google What’s Popular

● Use a mix of High Volume and 
Niche Keywords



Need to Rank?  Build a Page! 
● Google Ranks PAGES, not 

WEBSITES

● Create dedicated search 
results pages - to rank for 
anything you need to have 
a dedicated landing page



Not All Traffic Is Created Equal
● Blog posts can be an excellent 

source of traffic - but they don’t 
make bookings!

● Look at a YOY landing page report. 
Notice the transactions  & pages and 
which pages helped you receive the 
most transactions. Focus your future 
content around that content.





Action Item: Make sure you have 
dedicated pages for your top keyword 

variations. And make sure you have 
content on those pages. 

Action Item:  Go to 
Google Analytics > Behavior > 

Landing Pages
see which pages are getting you traffic 

and bookings

ACTION ITEM ALERT



Property Pages =  MegA Important 
We have seen an average of 62% increase 

property pages as landing pages from Google 
traffic vs 3 years ago.



Google the names of your properties to 
see where you stand. You should 

always be #1. If you aren’t, check the 
structure of those pages. URLS, meta 
titles & page content all play a role in 
ranking your property pages. Discuss 

these with your agency.

ACTION ITEM ALERT



The BASIC SEO Principle

The Popularity
Contest
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VotesLINKS
=



What’s a LInk?
Anything on the internet you can 

click on and it takes you 
somewhere

Navigation - Images - Google Search Results - Buy Now Buttons - Links In Text

Links Hold All The Power



so  Important
And Why Are they 

?
Links tell Google what the receiving page is about 

via “Anchor Text"

Links pass “weight” from one page to another 
page



We have hundreds of oceanfront condo 
rentals in Folly Beach to choose from. 
Click here to see them.

Which Is Better?

We have hundreds of oceanfront condo 
rentals in Folly Beach to choose from. 

Contains 
Keywords

Tells google 
what the next 
page is about

Still directs the user 
and signals to click



RECAP! Links 101

A backlink is a vote for 
you! It shows Search 
Engines like Google 

that you are an 
authority on the 

subject the user is 
searching

Backlinks
The call to action on 

the link that compels 
a user to click and tells 

the search engine 
what the link is about

Anchor text

Internal links help users 
understand and Google rank 

your website. When you 
provide links to follow within a 
landing page you are giving 

weight from the landing 
pages to the pages linked and 
showing Search Engines that 

they have valuable content 
related.

Internal Links



Create these internal links with 
keyword friendly anchor text   
from popular pages on your 

website to increase the popularity 
of your receiving pages

ACTION ITEM ALERT

Popularity = Authority



Vetting Your Digital 
Marketing Specialist

Techy Stuff 
What to ask!
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What Tech items should your new SEO 
Wizard Understand?
● XML Sitemaps

● Canonical Tags

● 301, 302 redirects

● Thin-Content

● Site Architecture 

● Core Web Vitals

● Structured Data

● E.A.T.

● Crawl Budget 

● Duplicate content filters

● Query Strings

● Robots.txt

● Cross Domain Tracking

● URL structure

● Spiders

● Follow vs No-Follow

● De-Indexing 

● Reconsideration Requests

● Link Disavow

● Meta Descriptions

● Alt Text

● Domain Authority

● Schema Markup

● Page Speed / Load Time



301 Redirects
www.rentalcompany.com/petfriendly

www.rentalcompany.com/pet-friendly

www.rentalcompany.com/Pet-Friendly

www.rentalcompany.com/pet-friendly-rentals



301 Redirects
www.rentalcompany.com/petfriendly

www.rentalcompany.com/pet-friendly

www.rentalcompany.com/Pet-Friendly

www.rentalcompany.com/pet-friendly-rentals

I’M SO
CONFUSED!



301 Redirects
www.rentalcompany.com/petfriendly

www.rentalcompany.com/pet-friendly

www.rentalcompany.com/Pet-Friendly

www.rentalcompany.com/pet-friendly-rentals



How                   won 
the seo game

... Easily



www.eastcoastvacations.com www.luxuryhomes..com

www.travedestination.com www.mountainlodging.com

www.vacationrentals.com

www.besthomes..com

www.westcoasthome.com



Do you have any similar pages? 
Combine them into ONE.

Do you have a different blog post 
for the same event that happens 

every year? Create one master 
post and just update it every year, 
changing the date of publication.

ACTION ITEM ALERT



That’s how you master the 
algorithm

Focus on 
‘User Intent’



pOGO-sTICKING

When a user 
can’t find what 
they are looking 
for on YOUR 
site, they go 
elsewhere.



SO Does Your Property Count
Affect your ranking?

YES NOYES



BEWARE OF 
SEO AUDITS









“You don’t hire a hammer to build a 
house, you hire a builder who 
knows how to use one!”

-- Mike Doute
-- ICND Marketing Specialist



Ranks #1 for their Major Search Term
Ranks #1-4 for their Sub Search Terms

These algorithms are smart enough to “look past the 
errors” and figure out if your site is worthy to a USER.



Ask your agency to propose how 
and why they are going to fix 

certain things and how much of 
an impact it will make. 

ACTION ITEM ALERT

www.icnd.net/scare



You Are 
What You
E.A.T.



E
A
T

xpertise

uthority

rust

Provide great content that 
fulfills the intent of the 
searcher

Backlinks. Links = Authority.

Reviews everywhere, privacy 
policy, clear contact info, 
About Us page



Make sure you have a 
thorough About Us page 

and Privacy Policy on your 
website. Diversify your 

review portfolio to different 
platforms.

ACTION ITEM ALERT



“You don’t have to run faster than 
the bear, just run faster than your 
friend.”
 

In Conclusion



Paul Hanak
phanak@icnd.net


